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						Welcome to Havas CX helia

Havas CX helia is our UK customer engagement agency, part of the Havas CX global network. A CX network with agencies in 18 countries, bringing together the strongest CX minds from a global talent pool across the Havas Group.

We combine data, technology, strategy and creativity to deliver meaningful engagement between brands and people, across the entire length of the customer journey.

We work with some of the largest, most influential and most ambitious brands, including Aesop, adidas, Compare the Market, Diageo, GWR, Heathrow, Lloyds Banking Group, Royal British Legion, Royal Mail, Starbucks and Volvo.
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								Aston Martin – AMF1

                                I/AM

									
								To celebrate Aston Martin’s return to Grand Prix racing for the first time in more than 60 years, we launched AMCF1's inaugural fan and partner engagement platform, I / AM. I / AM represents a commitment by AMCF1 to place its fans at the heart of everything it does – consciously reflecting the world beyond the track, progressively driving the team and the sport forwards, and inviting everyone along for the ride. It aims to build a global network of diverse people with a shared passion – acting as a fan-centric, positive platform for collaboration and change.

																			
											Watch now
											
										
										
							

						
													
								
									
						                         
					      
					        
					          
								  [image: Stories of Ambition]        
        
        









        
          Watch now
          
        

					          

					          
					            
								The Open University

                                Stories of Ambition


					            At the start of 2020, we launched ‘Free Your Ambition’, a brand acquisition campaign for The Open University to help give anyone, anywhere the power to learn and realise their ambitions. Playing out across multiple channels and four key nations, the ‘Ambition’ has also helped to combat the increased competitive pressures of all universities moving to the online learning space, brought on by the COVID-19 crisis. Stories of Ambition is our latest editon to the campaign showcasing The Open University's flexible, high-quality, distance learning credentials through an engaging series of animated stories from real students whose ambitions have been realised through the OU.
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								Toolstation

                                Transforming the path to purchase


					            Toolstation wanted to move their customers from a much-loved, but unprofitable catalogue, to an under-utilised website that offered a superior experience and more cost-efficient sales. Counter-intuitively, the best way to do this was with direct mail. Our data team built a targeting model based on actual and predicted behaviour. From this, our creatives developed a hyper-personalised pack where QR codes were transformed into icons of departments customers shopped in, providing them with their own unique Toolstation store on-the-go. The results? A dramatic shift in shopping behaviour, a better experience for customers, and increased sales and profits for Toolstation.
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								Diageo

                                Summer Drinks Online


					            To enable Diageo to pivot and boost sales despite the impact of the pandemic on the hospitality industry, we have created a bespoke CMS microsite solution. ‘Summer Drinks Menu’ allows bars and venues to customise Diageo promotions according to the drinks they stocked, local prices and COVID-19 regulations. The tool launched in December in some key markets and early results are promising despite the ever-changing impact to the hospitality sector. The tool is planned to be rolled out globally when seasons and events allow.
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								Lloyds Banking Group

                                Creating meaningful communications.


					            LBG briefed Havas to create new and immersive customer experiences across three of their core brands, whilst driving conversion. With consumer expectations changing, LBG needed to continue to build communications powered directly by their needs - whether helping people bank smarter or plan for their future. Customers are demanding richer and timely content and tools – activity that needs to scale across multiple brands, audiences and products. In partnership with LBG, we created an ongoing programme to drive engagement and conversion – providing tangible reasons for customers to believe in the brands. In 2021, nine campaigns were deployed reaching over 7 million customers.
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								PETS AT HOME

                                The Very Important Pets Club


					            British pet owners love their pets – they’re members of the family. Together with Pets at Home we created the UK's most successful loyalty scheme - a loyalty scheme where pets are the members, The Very Important Pets Club. As VIPs are the members - 20 million to be exact - all communications are addressed to the pet. When owners shop and swipe their VIP card, they generate Lifelines every time, which are donations to their chosen animal charity via Pets at Home.
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								English Heritage 

                                Where imagination comes to life


					            As schools start to break up for the summer holidays, we launched our new multi-channel campaign for UK- based charity English Heritage, who cares for over 450 historic sites and attractions across the country. Helping families enjoy affordable, imagination-filled days out all summer long.
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								 Customer Journey Mapping
Data Analytics
Engagement Strategy
Digital Commerce

 
 Direct Marketing
CRM
Digital Marketing


										

							

						

					

				


    
        
        	Our people

David Macmillan
Chief Executive Officer 

Stuart Peddie
Executive Creative Director

 
 Ol Janus
Global Head of Data

Lucy Halley
Head of Strategy
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                    New Business


                                    
                      Tracey Barber                      
                        tracey.barber@havas.com
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                      Ollie Dearn                          
                            ollie.dearn@havas.com
                      
                    


                                        
                      Careers

                      
                                              
                              To view our current job openings, please click here click here                        


                      
                    



        
                      
                  Havas Village London,
3 Pancras Square,
London,
N1C 4AG              

            


                         
                Tel : +44 (0) 20 3793 3800      
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